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® FOR THE DEMONSTRATION STAGE, WE CREATED VIRTUAL TOURISM EXPERIENCES FROM
A BIRD'S EYE VIEW FOR BAIHE GUANZILING SCENIC AREA, LONGCI NIUPU POND AREA,
AND BEIMEN JIANGJUN COASTLINE. Al TECHNOLOGY (SEMANTIC ANALYSIS, SCENE
SELECTION, AND IMAGE OPTIMIZATION) WAS INCORPORATED INTO THE CITY

MARKETING VIDEO CLIPS TO INTRODUCE INNOVATIVE TECHNOLOGY INTO TOURISM
AND CREATE UNIQUE TOURIST EXPERIENCES. -

® LONGCI NIUPU POND AREA: HTTPS://YOUTU.BE/MOKJMA_KXBS
® BEIMEN JIANGJUN COASTLINE: HTTPS://YOUTU.BE/RGK-8ZU92BW
® BAIHE GUANZILING SCENIC AREA: HTTPS://YOUTU.BE/COP2Y2-SZDM
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